XJIAEY

CueuiaabHnicTs 207 BoaHi 0iopecypcu Ta akBakyJabTypa OCHOBW MORDENIOBAHHA
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BuoipkoBa HaBYaJIbHA JUCHUILIIHA
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3100yBau BUIO1 OCBITH 03HAOMMTBLCHA 3 HOBITHIMH METOIUKAMU
IBOX 1 TPbOXMIPHUX MAaTEMATUYHOTO MOJEIIOBAHHS MPUPOJHUX
nporieciB y rigpocdepi. 3mo0yae HABUUKU 100 MAaT€MAaTUYHOTO
aHayi3y BOJHOIO CEpEJOBHINA, MEPEMIIEHHS y HI THUIOBUX BU/IB
riIpOOIOHTIB  BKIJIIOYAIOYM 00’€KTH 1XTiO(ayHH, 300IUIAHKTOHY,
(ITOMIAaHKTOHY Ta IHIIMX €JIEMEHTIB KOpMOBOi 0Oa3u. BHBYHTH
OCHOBHI IpaBWJIa KOMII'IOTEPHOTO MOJIETIOBAHHS, CKJIaJIaHHS
OCHOBHMX  3aJIeKHOCTEH, aHami3dy 1  pO3pOOKHM  METOMIB
MIPOrHO3YBAHHS T1APOJIOTTYHUX, TIPOXIMIYHUX Ta T1ApOO10JIOTIUHUX
mporeciB y BogHuX ekocucteMax. HaBumtbess (opmyBaru 6a3u
JaHUX, BHUKOPHCTOBYBATH PECYpCH CYNYTHUKOBOTO CKaHYBAaHHS
MOBEpXHI 3eMJl, O0cBOiTh BrpoBakeHHa [1C TexHonoriii B
aKBaKyJIbTypl, €KOJOTIi Ta 1XT10JIOT1i.
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